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TNS is a platinum sponsor of the 
Advertising Research Foundation’s annual 
Audience Measurement Symposium being 
held at the Millennium Broadway Hotel, 
New York City on June 24-25, 2008. This 
year’s theme of ‘Audience Measurement 
3.0’ focuses on the challenge of measuring 
elusive digital consumers in a digital age, 
with the theme ‘catch me if you can’. 
TNS Media Research will be discussing 
its advanced audience measurement 
services that provide granular insight into 
consumers’ viewing habits. 

Richard Marks, global head of TNS 
media research, serves as co-chair of 
the conference, alongside Paul Todd, 
product management director at Google. 
This two-day industry leading event 
features speakers from a diverse range of 
companies in addition to TNS, such as 
YouTube, Microsoft, ABC, ESPN and Ford. 
It examines how audience measurement 
can capture, analyse and explain the 
increasingly complex behavior of digital 
media consumers. TNS Media Research is 
able to provide an accurate and in-depth 
analysis of what consumers are watching 
through its set-top-box (STB) digital 
measurement services.

Alongside Richard, who will kick off and 
close the event, George Shababb, COO of  
TNS Media Research, will co-present a paper 
with Helen Katz, SVP of Starcom MediaVest 
Group entitled “From Data Evolution to 
Audience Revolution.” The presentation 
will reveal ground-breaking findings on the 
ways addressable television advertisements 
can be delivered to individual households 
and how second-by-second data are used 
to evaluate the effectiveness of these ads. 

Shababb will also discuss some of the 
barriers that still exist in regards to the 
collection of Return Path Data (RPD) 
alongside other industry professionals in 
a main session forum entitled “The TV/
Video Audience Measurement Challenge.”

TNS presence is felt throughout the 
conference, as Nick Burfitt, global director 
of RPD Services, TNS Media Research 
and Julian Dobinson, Insight Director – 
Content at BSkyB will be examining the 
impact that the SkyView STB service has 
had on BSkyB’s business since its launch 
in 2006. In addition, Matthew Brosenne, 
business development director, CSM Media 
Research in China will discuss how media 
sponsors can drive ROI from the Olympics, 
which may be the most critical commercial 
sporting event in recent history. 

“The future of audience measurement 
is at a pivotal point and the key people 
who will shape its future will be at this 
world class event,” said Richard. “TNS is 
pleased to be playing an active role in the 
debate, providing insights garnered from 
advanced Set Top Box data measurement 
that helps businesses to obtain a more 
accurate picture of consumer viewing 
behaviour and turn that knowledge into 
tangible business results.”
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